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Media objectives
Stirling Station is g busy hub with Connections to other

Benefits to Stirlin ouncil
major Scottigh Cities ang beyond, ang to the locg) 9C

Media first jn interactive Marketing

O Engages and entertaing Customers, enhanoing
the user €Xperience of the station

O Demonstrateg Stirling Council’s

Breeze Tech Solution

CBS Outdoor
rféCommended g Bluetooth
download Campaign

“As a locg authori
connect with the (o]
new medium jg a

Station advertisers and the public

- - Results
around Stirling Station’s
POster sites, to he manageq Through theijr iNnovative Bluetooth Campaign Stirling
by Breeze Tech meqig became the first Scottigh Station to "tgr to its
Clir Colin O'Brien Stirling Counci's Servers. Customers, using the "dwell time" as people wajteq for
Portfolio holger fo’r the Economy Attractive Posters within the  trains or arrived in the city to interact with them,
download zoneg invited Stirling Coungi| Were ‘
Customers to Switch on the Bluetooth Capability on delighted to see how “This innovative method of
their mobile phone. Offers ang information content quickly customers took to Communicatioh IS & media first for
were then delivereq directly to the Phone. The Bregze this new concept, CB
Tech megig Servers gave Stirling the accepting downloads and

flexibilty 10 provide using the information and
video clips, images, offers. The campaign
fecordings ang began with advertising
Vouchers jn formats from the Thistles
Suitable for the vast shopping centre ang
majority of mobile within three months, over
handsets, 3300 downloads hag
taken place, representing almost 129 of all Customers
with Bluetooth Capability who had entereq the zone,

breezetecH
@ CBS bringing your customers c e
e Find out how to add impact to your marketing campaig
|
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measurablg,”
Gillian GodseH, CBs Outdoor






