
Media Objectives
o To generate awareness of the new FiatPunto at the Melbourne Motor Show(over an 11 day period)
o To entice visitors to the Fiat standand to offer a unique, differentiated experienceto the other small car displays

Breeze Tech Solution
o Breeze transformed the rear display wall intoan ‘interactive zone’, enabling visitors todownload free Fiat content onto theirBluetooth enabled devices
o By placing their phones/PDA’s against thesetouch points attendees were able to downloadthe branded material for free.

Results
o Differentiated visitor experience

- Fiat successfully differentiated the brandfrom other small car competitors. It wasthe only exhibitor to utilise this technologyto enhance their display propositiono Generating publicity
- As a result of Fiat’s bold use of Bluetoothtechnology, the brand received excellentpositive press coverage, which helpedincrease the awareness of the new Puntoo Driving brand engagement

- Over 2,000 downloads were recordedover the duration of the show(approx 200 a day)
- As the content was now stored on theconsumers mobile phone it enabled Fiat toreinforce their brand message beyond theduration of event

o Positive brand positioning
- By using a new interactive technology, Fiatsuccessfully positioned the Punto as amodern, playful, innovative car brand

Standing out from
the crowd




