Media objectives
Channel 4 Planned an advertising campaign to
Promote thejr new Catch-Up Service, which allows

convenient viewing of Programmes for Up to seven
days through online Streaming vigeo,

They were keen to extend the ¢ampaign to Outdoor
and interact with the Commuter audience, ang wanted
to update their content each day by offering a clip
from the Previous day’s viewing.
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Channel 4 were also
attracted to the virg|
OPportunity of CONSumers
Sharing the Clips

with friends.

ghlighting key
Programmes, Working with Breeze
Tech hag allowed us an excellent leyg
of interaction with our target audience,

Steve Forde, Marketing Manager,
New Media at Channel 4

Breeze Tech Solution
Five major London Stations
Were selected for their
valuable Commuter audience,
Breeze Tech’s Media servers
Createq Bluetooth Z0nes
Offering Programme clips to gl detectable mobile

The content was updateqd daily angd remotely, aHowing
Channel 4 show clips from Peep Show, The F Word,
River Cottage Spring ang Other key Programmes the
day after they were broadcast. Downloags were
entirely freg to the consumer.

Benefits to Channe| 4

Different content every day, reflecting the idea
behing channel4.com/watchonline

O Relevant, appealing content delivereq direct to
consumers’ mobile phoneg

O Innovative Promotion of New service

O Reacheg and impresseq the target audience

O Provigeq talk-ability ang viral
Marketing Opportunity

O Measurable results Clearly demonstrated
Popularity of downloads

Results

Across g single week 87,000 downloads were
recorded in the five London Stations, Channel 4

Previous day’s Programmes “on demang”

Up to the minute resylts
were availaple immediately
to Channel 4 through
Breeze Tech’s reg) time
reporting System,

“The Success of Bluetooth
Marketing s Very much g function
of the quality, valye and relevance
of the content on offer, and the

By taking advantage of all
the benefits of Bluetooth
Marketing, Channel 4 have
placed themselves firmly at
the forefront of innovatjve
Marketing.

for such mobile content,”
James Davies,
Boarg Director of Posterscope
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