I ) Conversions at 3
: Mobile retqj Outlets

4 Medig Objectives Results
B O Increase footfall O Increaseq footfall
O Improve Conversions - 94,000 downloads Were achieveq over the

» O Facilitate Up-selling 3 month period

B O Improve on-site customer experience L "nnovative use of nteractive
technology

O Increaseq awareness of premium Packages , ,

and content 3 was able to engage with thejr target

g | audience in gn innovative and exciting way

3 B re eze Te Ch S 0 IUJU on and attract them into the store

O Breeze installed g Bluetooth unit behing the = Remforcmg the 3 brand Mmessage

S Signage inviting consumers in store to receive - As a dynamic, youthful, fun, iNnovative ang
— a free, exclusive p Diddy mp3 track ang technically advanced brang
Wallpaper. - First MNO to use this technology in store

O Once in store consumers coyld downloag the 0 Driving store traffic
— music file ang wallpaper for free by entering a
2nd Bregze Bluetooth 3Music 20ne at the regr ~ 1,000+ store visitg 8 day evenly spreaq
of the store across the week /day
4 5@ - Adding value ang engaging with
clients jn Store

4 ¢

s \S\OY - Consumers told the staff that they felt the
\ content on offer to be of value and relevant
to the in Store environment
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. ( O Extendmg the Campaign reach

- The content could be forwardeq onto other
Bluetooth consumers, giving 3 the
OPportunity to extend the brand virally
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