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¢y Stimulating downloads

for SMusjc

Media Objectives

music downlogg Service, 3Music Store
amongst young, iechnoiogioaiiy adept, heavy
mobile phone users.

month, in thejr 25 premier outlets over 4 3
month peripg.

Breeze Tech Solution

O Breeze installed g Bluetooth unit behing the

— réceive a freg, exclusive p Diddy mp3 track
and wallpaper.,

Store

Results

O Amplifying the poster Mmessage

= 94,000 downloads Were achieveq over the
3 month period

0 The innovative use of
interactive technology

3 was able to engage with thejr target
audience in an innovative ang exciting way

O Reinforcing the 3 brang Mmessage

As a dynamic, youthful, fun, iNnovative and
technicaiiy advanced brand

No other carrier wag using this techno!ogy
O Driving store traffic

1,000+ store Visits g day evenly spread
across the week /day

O Adding valye

Consumers told the staff that they felt the
content on offer to be of value angd relevant
to the in Store environment

O Extending the Campaign regch

The content coylg be forwardeq onto other
Bluetooth consumers, giving 3 the
Opportunity to extend the brand virally

breeze

r
bringing your customers close





